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Tém tdt: Sw phat trién nhanh chong cua hoat déng kinh doanh trén mang xa héi da dat ra yéu cau
cap thiét hoan thién phép ludt d@é bao dam méi trwong kinh doanh hiéu qud, céng bang va bdo vé
quyén loi nguoi tiéu dung. Xudt phat tir yéu cau nay, bai viét phan tich ba bdt cdp co ban cua phap
lugt Viét Nam hién hanh vé chu thé ban hang hoa qua mang xa héi, bao gom: 1) bdt cdp vé nghia vu
ddang ki kinh doanh cza chi thé ban hang qua mang xa héi; 2) bat cdp vé trach nhiém, nghia vu giao
hang va dam bao chdt heong hang hoa cua chu thé ban hang qua mang xa héi; 3) bdt cdp ve trach
nhiém cua ngwoi cO6 anh huwong toi cdng chung khi quang cado hang hoda trén mang xa hgi. Tur viéc
phan tich thuc trang phap ludt va tham khao kinh nghiém cia mét sé quéc gia, bai viér dé xudt hoan
thién phap ludt vé chu thé ban hang hoa qua mang x& héi, bao gom bé sung nghia vu déing ki kinh
doanh cho té chire, cd nhdn ban hang thwong xuyén trén mang xa hoi; quy dinh nghia vu cung cap
thong tin, 4p dung cdng nghé hé tro va thuc hién day dii nghia vu giao hang; quy dinh trach nhiém
Cua nguoi ban va nguoi ¢O anh hwong khi quang cao hang hoa trén mang xa hdi.
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LEGAL LACUNAE IN VIETNAM'S REGULATORY FRAMEWORK FOR VENDORS ON
SOCIAL MEDIA PLATFORMS AND PROPOSALS FOR LEGISLATIVE REFORM

Abstract: The rapid development of business activities on social media platforms has created an
urgent need to complete the legal framework to ensure an effective and fair business environment and
to protect consumers’ rights. Based on this necessity, this article analyses three fundamental shortcomings
of the current Vietnamese law regarding entities selling goods on social media platforms, including:
1) shortcomings concerning the obligation of vendors on social media platforms to register their
business; 2) shortcomings regarding the responsibilities and obligations of vendors on social media
platforms in delivering goods and ensuring their quality; and 3) shortcomings concerning the
responsibilities of influencers towards the public when promoting goods on social media platforms.
From the analysis of the current legal framework and the experiences of certain countries, the article
proposes legal improvements regarding entities selling goods on social media platforms, including
introducing the obligation to register business for individuals and organisations who regularly sell
goods on social media; regulations on providing information, applying supporting technology, and
Sulfilling all delivery obligations; as well as regulations on the responsibilities of vendors and influencers
when advertising goods on social media platforms.
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